
 

 

Title: Social Media Assistant 

Department: Digital 

Reports to: Director of Digital Operations 

 

Job Summary: 

In this role, the Social Media Assistant will assist Social Media Coordinators in staying 

on top of daily tasks for automotive dealership clients. You’ll need to have strong 

attention to detail, a creative mind, and an affinity for all things internet.  

The Social Media Assistant will handle scheduling and posting for Twitter, Facebook, 

and Instagram. Daily monitoring of interactions and activities on these channels is 

important as well.  

You’ll be instrumental in analyzing results using Facebook and Google Analytics. 

Knowing what works and what doesn’t will be essential to creating client reports. This 

position will be responsible for managing reporting and communication with account 

managers on 10 or more social clients. 

On the creative front, you’ll find plenty of opportunities to think outside of the box. 

Crafting editorial calendars, content development and review, and community research 

are all a big part of Strong’s social strategy. 

Your organizational skills will come into play with new client startups. Our customer 

base is always growing, so there is no shortage of work when it comes to onboarding 

new clients. You’ll work with the rest of the team to make sure new dealers get up and 

running smoothly. 

On the internet, reputation can make or break you. That’s where the Social Media 

Assistant’s help in reputation management comes into play. You’ll make sure that our 

clients keep up with ratings and reviews on sites like Facebook and Google. 

If you are experienced in business-to-consumer social media, we want to hear from you. 

Check us out on Facebook, then send us an application and see what you can 

accomplish with Team Strong behind you.  

 



Qualifications 

• Bachelor’s degree in marketing or related field; or equivalent experience  

• 1+ years of professional social media experience  

• Knowledge of the latest and upcoming trends in social media and internet behavior  

• Must be social media savvy, have an active presence on social media platforms with 

an extensive knowledge of B2C social media  

• Strong attention to detail and scheduling  

• Automotive industry knowledge is a plus 

 

 

To apply, send your resume and cover letter to humanresources@strongautomotive.com. 

 *Be sure to include the name of the position you are applying for in the subject line of the 

email. 
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